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SALES REPRESENTATIVES

PHIL SOPER NAMED 
2014 CEO OF THE YEAR!

All of us at Royal LePage Burloak 
Real Estate Services are very proud 
that the Canadian Public Rela  ons 

Society (CPRS) of Toronto has named 
Phil Soper, President and CEO, Royal 
LePage, the 2014 CEO of the Year 
and recipient of the CEO Award of 
Excellence in Public Rela  ons.

Created in 1991, the CEO 
Award of Excellence recognizes 
communica  ons excellence and 
advocates that a successful CEO 
must be an excellent communicator 
who can express a clear mission 
and shared values with a broad 
range of stakeholders, supported by 
outstanding business performance.
 
Past recipients of the award include: 
Galen G. Weston, Loblaw Companies; 
Dominic D’Alessandro, Manulife 
Financial; John Be  s, McDonald’s 

Restaurants; Jim Leech, Ontario 
Teachers’ Pension Plan; Frances 
Lankin, United Way; Charles Baillie, 
TD Bank; and Robert Deluce, Porter 
Airlines.  Phil Soper is the fi rst CEO 
from the real estate industry to be 
recognized with this honour.

Phil’s work in defi ning the company’s 
vision and communica  ng it 
with impact across Canada has 
been a demonstra  on of how 
communica  ons can be a game 
changer in business strategy and 
business results.  Since taking the 
reins at Royal LePage in 2002, the 
business has more than tripled 
revenue and doubled agent count. 
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To complete 25, 40 or even 
50 years of service in real 
estate is more than an 
accomplishment –
it is a huge feat.  

The fl uctua  ng market place, stresses 
on  me and energy and most of 
all, demands on Realtors and their 
family members, make the profession 
challenging, yet rewarding. 
The Realtors Associa  on of Hamilton-
Burlington (RAHB) recently honored 
those long-standing members at its 
Annual Long Service Awards Dinner & 
Dance held at Michelangelo’s on 
Saturday, January 17, 2015.  

Royal LePage Burloak is very proud to 
have seven of those honorees within 
our Brokerage.
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Would you like to monitor 
what’s being said about you 
online?

With Men  on, you will never 
miss a thing being said about 
you online.  Simply enter some 
keywords and/or your name and 
it will no  fy you every  me those 
keywords appear anywhere on 
the internet or in social media.

Start with a FREE 14 day trial.  If 
you like it, con  nue with their 
Basic subscrip  on for FREE 
or upgrade to an enhanced 
paid subscrip  on.  Men  on 
is available on iOS, Android, 
Chrome, and Windows pla  orms.

Our Compliance Corner will be 
a regular feature in the monthly 
newsle  er.  Keep an eye out 
for helpful reminders and  ps.  
In our fi rst edi  on, we would 
like to share a Top 3 for two 
very important compliance 
obliga  ons that we have:  
FINTRAC and CASL (An  -Spam)

CASL – (Canadian An  -Spam 
Legisla  on)

There are 3 primary rules to 
follow:

 a. Consent (implied or express)
         is required to send any
         electronic message.
 b. Your electronic messages must
         include your complete
         iden  fi ca  on and contact info.
 c. Each electronic message must
         have a func  oning
         “Unsubscribe” mechanism.

What can you do right now? – Get 
express consent from your current 
mailing lists if you’re not certain 
they’re covered by an implied 
consent.
Keep accurate records of your 
consents in case of any future 
complaints.

Next month we will bring you a 
Top 3 for DNCL (Do Not Call List) 
and PIPEDA (Privacy Act).

1.

2.

3.

 FINTRAC is mandatory for every 
purchase and sale transac  on.
 You must verify every client 
name against the list of restricted 
names on the Terror Watch List 
available at www.osfi .gc.ca .  We 
cannot do business with any 
person or en  ty on this list.
 “Self-Employed” and “Re  red” 
are not acceptable occupa  ons 
on the iden  fi ca  on form.  You 
have to describe exactly what 
they do for self-employment or 
what they are re  red from.

1.

2.

3.
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Thank you to everyone who par  cipated 
in our Santa to A Senior Program.  We 
received a lovely email from the Home 
Instead Senior Care Community Rela  ons 
Manager thanking all of you who 
generously provided wonderful gi  s to 
seniors in our community during the 
Christmas season.    Included in the email 
was a le  er from the Oakville Hospital to 
Home Instead Senior Care expressing their 
apprecia  on as follows …

I write you this le  er, with sincerest 
apprecia  on and thanks, on behalf of 
the pa  ents and their family members 
of ward 3 and 1 East. Your generous 
dona  on of various books and toiletries 
for our pa  ents gave them a sense 
of home, belonging and a feeling of 
valida  on and respect. The nurses who 
played Santa on Christmas morn noted 
surprise and ela  on in pa  ents who 
normally have a depressed, fl at aff ect 
especially at this  me of year. Please 
share this note with any others who took 
part in this kind and though  ul act...

Join the Royal LePage Shelter 
Founda  on Trades-Based Dona  on 
Program to help women and children 
safely escape violence.  100% of your 
dona  on helps this cause as Royal 
LePage covers all opera  ng costs.

Consumers increasingly want to see 
businesses give back to their own 
communi  es.  Today’s savvy Buyers 
and Sellers highly value service and 
image.  By linking your name and 
brand with the Royal LePage Shelter 
Founda  on you can raise your profi le, 
a  ract new clients and generate 
valuable goodwill.

Simply fi ll out this form:
http://marketing.rlpburloak.com/host/
OFFICE-009TradesBasedDonations.
pdf
indica  ng the amount of dona  on 
that you will be pledging on each deal, 
and then submit it to Sharon Hale in 
the Accoun  ng Department
(sharonhale@royallepage.ca).   
When your deals fi rms up, Halton 
Women’s Place will send a thank you 
le  er to your clients thanking them 
for the dona  on you made in their 
name, then, when the deal closes, a 
corresponding charge will be applied 
to your account.

Your dona  ons will allow you to use 
the Royal LePage Shelter Founda  on 
logo and sign rider in promo  onal 
materials during the year.  You will also 
become eligible for a Royal LePage 
Shelter Founda  on Donor Recogni  on 
Award to help you leverage your 
philanthropy in your personal brand-
building eff orts.  For more informa  on 
about the Donor Recogni  on Program 
go to www.rlpnetwork.com> Realtors 
> Support the Shelter Founda  on.

The Royal LePage Shelter Founda  on 
issues tax receipts in February for 
all dona  ons it receives during the 
previous calendar year.

COmMUnITY Connections

LET’S PUT ABUSE OUT OF COMMISSION!

...Thank you so much for the Holiday visit with 
gifts.  The patients were so appreciative and 
moved by the generosity of the community and 
your organizations professionalism in their 
delivery.  They loved it.  It felt like Christmas 
and everyone felt the joy of the season in the 
gifts.  They were wrapped just right.  Not too 
much work to open but still a surprise to be had.  
Everyone was laughing and the families were 
very appreciative also.  Thank you for thinking 
of us this Holiday season.  We are all very lucky 
for those who know how to spread holiday cheer.

Best regards,
Oakville Trafalgar Memorial Hospital
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SAVETHEDATE

2015 CLOSE TO OUR HEARTS GALA
for Carpenter Hospice
New York, New York

A CONFERENCE DESIGNED TO PREPARE 
YOU FOR SUCCESS WITH CLIENTS THAT 
HAIL FROM GENERATION Y AND Z.

SESSIONS FEATURE:

* Keynote speaker - David Mead
* Keynote speaker - David Eaves 
* A   tudes on home ownership
   from a panel of Millennial Buyers 
* Recent research on Genera  on Z
   and Real Estate
* Personal brand, referrals,

   marke  ng, and more

REGISTER EARLY AND
DON’T MISS OUT!!!

To register visit: www.orea.com

Member Pricing: $79 +Tax
Non-member Pricing: $119 +Tax
(includes lunch)

Thursday, March 12, 2015
8:30am to 4:00pm

Wes  n Harbour Castle
1 Harbour Square
Toronto, Ontario
Metro Ballroom

ORDER TICKETS:
www.thecarpenterhospice.com

The Carpenter Hospice 
invites you to join them for 
7 solid hours of New York 
Entertainment!  Let them 
transport you to an evening 
in the Big Apple.  Champagne. 
Top-Notch Cuisine.Dancing.
Music.  A fabulous evening of 
New York Entertainment!

SATURDAY
February 7, 2015 at 6pm
Burlington Conven  on Centre

Single Event Tickets:  $225 each
Table of 8: $1,800
Corporate Table of 8: w/signage:  $2,200

4



STAY TOP OF MIND 
ALL YEAR LONG
Set up your 2015 drip marke  ng 
campaigns in the Royal LePage 
Marke  ng Centre to connect 
with your database throughout 
the year. Provide a professionally 
designed and wri  en ePostcard or 

eNewsle  er each month on a topic 
of interest to homeowners. Simply 
set-it-and-forget-it, then monitor 
your campaign’s performance 
with email open rates and other 
sta  s  cs.

See sample communica  on 
schedule below.

Register for one the following drip 
marke  ng campaign workshops 
being held in the Burloak Educa  on 
Centre by emailing:

joannjusdanis@royallepage.ca

EDUCAT ION

February 10 - 1:30pm to 3:30pm

March 11 - 10:00am to Noon
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PHONE & COMPUTER CLEANING

Bacteria and germs o  en lurk in a variety 
of offi  ce equipment, including keyboards, 
mice, monitors and  phones. These germs 
are easily transferred by hand contact 
and this contamina  on can pose health 
risks for all  of us.  As a preventa  ve 
measure, Royal LePage Burloak will 
be taking steps to sani  ze the offi  ce 
phones and common area keyboards and 
computer equipment to help prevent the 
spread of bacteria.

LAKESHORE
February 2nd at 8:30 am
MAINWAY
February 3rd at 8:30 am

IPAD FOR REALTORS

Royal LePage Burloak is pleased to 
off er you this interac  ve hands-on 
iPad course designed specifi cally 
for REALTORs at no cost to you.  
This is a must-take course if you 
have an iPad. From open houses to 
closings, this course will show you 
every step on the iPad to make it all 
happen seamlessly and paperlessly.

Feb 4th – Holiday Inn, Burlington

9:00am to 12noon
or
1:00pm to 4:00pm

RSVP required to AngieMackie@royallepage.ca



Obtain a TD Canada Trust 
Mortgage Pre-approval 
and Shop with Confi dence

 
 

There are many benefi ts of getting a pre-approval for your mortgage!

Helps you establish a limit when looking for your dream home before you start house hunting, so you 
know what price range to target!
Many homebuyers aim too high, bidding on a home outside of their budget. Later they learn the home is beyond 
their means due to other fi nancial factors. Having a pre-approval eliminates the stress of not knowing what you can 
afford and what your payments will be.

Receive a committed interest rate for 120 days!1

In today’s rising interest rate environment, it’s smart to protect yourself from rising rates down the road. TD Canada Trust 
will commit to the interest rate for 120 days from the date of the pre-approval.

Eliminate the guesswork!

When obtaining a pre-approval your TD Mobile Mortgage Specialist will discuss the full range of mortgage options 
available to you, and help to eliminate any assumptions you may have about mortgages and buying a home, especially 
if you’re a fi rst time homebuyer.

May allow the approval of your new mortgage to occur more smoothly!
The pre-approval process involves reviewing your existing payment obligations and assets, verifi cation of your 
employment and reviewing your credit history. These are some of the steps as applying for an actual mortgage, so 
completing them upfront may save you time later.

Call me for a pre-approval or consultation:

1 Some conditions apply.

Pre-approvals are one of the easiest ways to start off the home buying process on the right foot1. 

Amanda Prudhomme 
Manager, Mobile Mortgage Specialist 
Tel: 905 510 6997 
E: amanda.prudhomme@td.com 
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Your Marketing Team
is pleased to present

Michael Lyons & Marley Sumner
YOUR MARKETING TEAM

colour@royallepage.ca
905-634-7759

Gallery Books are available starting at $10 per book
(add/remove pages @ $2.50 per page)

Turnaround time for production is approximately 2-3 days

GALLERY BOOKS
High-End LUXURY

Order Today!
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30%
OFF

Order GALLERY BOOKS by February 15th and receive 30% off  printing costs!


